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Community satidaction model based on Logistic regression
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Abstract : Based on theissue that customer satisaction model is a nonlinear one with dichotomous dependent variable,
a kind of Logistic regresson smultaneous equations model is proposed. Latent factors influencing satisfaction and
loyalty are extracted by factor analyss. Logistic regresson analysis for the satisfaction and loyalty of theses latent
factors is done, and a recursve smultaneous equation is established. Finally, an example about community

satisfaction validates the model.
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