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Abstract : A two-phase hybrid game is introduced into the research of service value creation and distribution, and the
game model between service supplier and buyer is set up based on the rule of distribution proportion. The total
maximum value is counteracted by players self-value maximum action. A new game rule is given that the innovator
captures the whole value created by innovation. Adopting an alternative value innovation approach, players can
approach total maximum service value by the dynamic process. Finally, the convergence of the dynamic process is
proved and the forms of players innovation value appropriation are given.
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